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| PROGRAM SCHEDULE OF COURSES

NOTE
= Students intending to complete the program in 1 year will enroll in both courses per session.
= Students intending to complete the program in 2 years will enroll in one course per session.
Courses listed as #1 are completed in the first year; courses listedas #2 are completed in the second year.
Electives are noted with E

SESSION 1 (Fall Semester)
October 25 — December 17, 2011

1. MBA 600 Introduction to Entrepreneurial Thinkingand
Innovative Practices Tue, 6-10 pm or Online
2. MBA 605 Business Ethics & Social Responsibility Thu, 6-10 pm or Online

SESSION 2 (Fall Semester)

January 2 — February 25, 2012
1. MBA 620 Organizational Behavior & Leadership® Mon, 6-10 pm or Thu, 6-10 pm or Online

2. MBA 607 Methods of Business Research and Analysis Tue, 6-10 pm or Online

SESSION 3 (Spring Semester)

February 27 — April 21, 2012
1. MBA Electives (Course listingwill be provided in January) TUE, 6-10 or Online

2. MBA 601 Entrepreneurial Marketing Strategies Thu, 6-10 pm or Online

SESSION 4 (Spring Semester)
April 30 — June 23, 2012

1. MBA 634 Entrepreneurial Finance Tue, 6-10 pm or Online
2. MBA 640 Innovative Business Growth Strategies Thu, 6-10 pm or Online
SESSION 5 (Summer Semester)
June 25 — August 18, 2012
1. MBA 630 Legal Issues in Business® Tue, 6-10 pm or Online
la. MBA 600 Introduction to Entrepreneurial Thinkingand
Innovative Practice Online
2. MBA 680 Entrepreneurial Projects Development Thu, 6-10 pm or Online
SESSION 6 (Summer Semester)
August 20 — October 13, 2012
1. MBA Electives (Course listingwill be provided April) TUE, 6-10 or Online
1,2,3
2. MBA 690 Entrepreneurial Management Strategies Thu, 6-10 pm or Online

1 The elective component of the MBA program allows students the freedomto select two elective courses from a

subscribed set of courses. This subscribed set consists of (a) any course identified as an MBA special topics course and
(b) a course from a pre-approved list of graduate courses offered through the MS in Communication and Information
Management program or MS in Non-Profit Management and Philanthropy. The contentof MBA special topics courses is
not known far in advance in that special topics courses are developed each year in response to emerging issues in business
and entrepreneurism, as well as student interest.

Althoughthe sessions in which a student canenroll in an elective course are identified in the above schedule, there is
flexibility in this schedule. For example, students do have the option of satisfying the elective course component of the
MBA after completing the MBA core courses (including the capstone course of MBA 690).

Early admission students can enroll in these courses prior to the start of their cohort.



